
Meanwhile on St Lucia the
Jalousie
Plantation(
www.thejalousieplantation
.com; new villas from $908),
undergoing a wholesale
reinvention, pending its
rebranding as The Tides St
Lucia late next year. It’s already
unveiled 57 newly constructed
luxury villas, as well as a new
restaurant. And by April its
reinvented Rainforest Spa, with
seven tree-top treatment
rooms, should also be open.

www.cedricreversade.com.)

The place I haven’t yet stayed at but keep hearing about as
a precious recommendation is Casa Manni in Rome
(www.casamanni.com). Occupying a 17th-century palazzo
near the Spanish Steps, the nightly rate at this two-bed
apartment starts at 530. Owned by Armando Manni, a film
director, it has been refurbished by American architect Adam
D Tihany, and claims to “offer many features the grand
hotels haven’t even thought of, and would be unable to offer
if they had”. I am intrigued, not least because what with
pillow menus and the rest, I thought there was nothing left to
surprise us in the world of luxury travel. Except, that is, for
the price of brunch.

Sophy Roberts is the FT’s Hotel Insider columnist and
editor-at-large for Departures magazine
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Casa Manni in Rome, Italy

In late November one of my least favourite hotels in the world was relaunched after three
years of refurbishment – La Mamounia (www.mamounia.com) in Marrakech. The last time I
visited was nearly a decade ago. Back then the city’s rich immigrés used the hotel as if it were
their private canteen. To my mind this grande dame of north Africa had become a cheap
pastiche of the elegant lifestyle for which it once stood. There were the plastic loungers around
the pool to which the sun-seeking Brits and Germans laid claim with towels before even the
first café latte had been served. There was the sickly pink of the interiors. And there were the
arrogant and unhelpful staff – all typical of a property that had for too long been allowed to live
off its reputation.

This winter, however, it was all change.
Stunningly reinvented by that master of
hotel design, French architect Jacques
Garcia, it was looking sultry, sexy and,
wonderfully, still Moroccan, with moody
bars, lounges and restaurants in velvets,
leathers, browns and purples. Despite
the hotel being packed to bursting with
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